Subject : Follow-up on Hudson Corporation’s european marketing plan

Dear Mr. Wright,
Greetings from Tunisia.
I am back to you about our interview held last week about our marketing plan.
I would like to thank you for your kind availability and your welcome to discuss this topic with us. Much appreciated.
I would inform you that in order to enhance our marketing strategy we have decided on three main steps:
1/- To develop the Hudson brand and keep the :Made in America” tag targeting the European rich people,addicted to exclusive products and aware of luxury brands.
  2/- Also, we are thinking about stretching our brand with new fashionable high-quality watches and jewellery targeting women European customers.
3/- As a third important step, we decided to launch the new brands through a major advertising campaign in Europe.
[bookmark: _GoBack]This will include a placement of the product with a famous French actor and creation of an e-marketing website for the sales in Europe, with competitive prices..
We assume this will increase our sales and enhance the Hudson loyalty in Europe.
I am able to a meeting to discuss better this strategy and have your inputs.
Please let me know about your availability next week.

Looking forward to hearing from you.
Sincerely yours,

Olfa Yahiaoui
Chief Executive Officer
Hudson Corporation
+001 06 63 14 73



